DISCUSSION POST		SURNAME     1

Student’s Name
Institution Affiliation
Professors Name
Course
Date 

Entrepreneurial intention study in most cases focuses on people who want to or might become first-time entrepreneurs as several factors are influencing them. Various theories have been studied to explain factors influencing entrepreneurs' intention to start new ventures, including a view of planned behaviour. This theory is based on the assumption that behaviour is under voluntary control and, therefore, can predict each other. Various researches conclude that personal attraction to behaviour, subjective norms, and behavioural control influences entrepreneurial intention while starting a new venture. From my experience with the entrepreneurs that I have known, personal attitudes towards entrepreneurship indeed affect entrepreneurial intention. Social norms and valuations and education affect entrepreneurial choice among youths. During my research and interview, I found various factors interesting, for example, the social norms among the children, which I found to have a significant impact on their entrepreneurial intentions to start a new venture where youths argue that their social status doesn't allow them to create a unique experience. Personal attitude, on the other, was found to have a significant impact since most people take entrepreneurship to be for the rich. The high possibility of making losses on entrepreneurship is also a considerable concern for the people who want to start a new venture.
 Conclusively, entrepreneurial intention to start a new venture is being influenced by various factors. For that reason, there are fewer small and medium microeconomic enterprises even though they contribute the most significant percentage of a country's economic development.
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